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Abstrak 
Pemikiran New Wave Marketing lahir akibat faktor kesuksesan konvergensi/ 
kombinasi media dengan mengedepankan pendekatan yang bersifat horizontal; yaitu 
two-way dan interaktif kepada konsumen sebagai pemikirannya. TUJUAN 
PENELITIAN, ialah untuk menganalisa proses produksi dan TOWS program 
Morning Movement di radio online Marketeers.FM menggunakan pemikiran New 
Wave Marketing dalam usaha mencapai jumlah target pendengar. METODE 
PENELITIAN yang digunakan ialah penelitian kualitatif verifikatif, di mana 
penelitian dilakukan dengan pendekatan induktif terhadap seluruh proses penelitian. 
Dalam hal memperlakukan teori, peneliti bersikap lebih longgar dan tetap terbuka 
pada teori-teori baru, dimana peneliti menggunakan sumber pengumpulan data dari 
wawancara langsung dan observasi partisipasi. ANALISIS proses produksi program 
Morning Movement yang dijalankan peneliti adalah menyangkut menganalisa ruang 
lingkup kendala eksternal program terlebih dahulu, lalu setelah itu menganalisa 
ruang lingkup internal agar dapat menghasilkan strategi produksi yang baik dan 
tepat. HASIL YANG DICAPAI, ialah proses produksi menggunakan pemikiran 
New Wave Marketing, yang mengedepankan pendekatan horizontal kepada audiens, 
pada akhirnya mampu membawa solusi terhadap program Morning Movement untuk 
mengubah format program yang sesuai dengan profil perilaku target pendengarnya. 
SIMPULAN yang dicapai ialah pemikiran New Wave Marketing mampu 
memberikan implikasi dan menciptakan proses produksi yang “low budget – high 
impact” pada program perubahan Morning Movement. (WZH) 
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Abstract 
New Wave Marketing idea was born from the success factors of media convergence/ 
media combination with the advanced approach that is tend to be horizontal; namely 
two-way and interactive to its consumers as their idea. RESEARCH GOAL, is to 
analyze the production process and analyze the TOWS of Morning Movement 
program in online radio Marketeers.FM using New Wave Marketing idea in effort to 
achieve the target number of listeners. THE RESEARCH METHODS that are used 
in this research is qualitative verification where the research is conducted with an 
inductive approach to the entire research process. In terms of treating the theory, 
researcher tend to be more loose and open to some new theories, in which researcher 
use data resources by interviews and participatory observation. PROCESS 
ANALYSIS involves analyzing the scope of Morning Movement program 
production’s external constraints first, thereafter analyze the internal scope of 
program production –  in order to produce a good and proper strategy afterward. 
THE OUTCOMES conclude is production process using New Wave Marketing 
idea, which emphasizes horizontal approach to its consumer, were able to bring 
solution to the program to change its format so it can become more aligned with the 
behavior profile of the target audience. THE CONCLUSION proves that New 
Wave Marketing idea was able to create a “low budget – high impact” production 
process and able to give significant implications toward the changes program of 
Morning Movement. (WZH) 
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